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Saat ini, perkembangan internet sangat cepat seiring dengan berkembangnya 
teknologi informasi dan komunikasi. Hal ini dapat dilihat dari sikap manusia dalam 
mencari sebuah informasi. Hal ini membuat operator telekomunikasi di Indonesia 
bersaing memberikan jaringan internet dengan kualitas terbaik yang dapat dinikmati oleh 
pengguna smartphone dari berbagai kalangan.  
PT. Smartfren Telecom Tbk adalah perusahaan penyedia layanan telekomunikasi 
terdepan di Indonesia untuk segmen ritel dan korporat. PT. Smartfren Telecom Tbk 
memiliki satu layanan di bidang operator jasa telekomunikasi selular yaitu Smartfren. 
Dalam proses kerja magang ini, penulis berada dalam divisi Integrated Marketing 
Communication pada bagian Digital Brand & Marketing Communication. 
Kegiatan marketing communication dalam Smartfren Integrated Marketing 
Communication meliputi perancangan campaign, membuat brand activation, 
mengadakan event untuk launching produk, serta membuat digital activity melalui media 
sosial. Hal ini mampu memberikan brand image yang positif dan mampu memberi 
revenue untuk perusahaan. 
 
 












Now, the development of the internet is very fast along with the development of 
information and communication technology. This can be seen from the attitude of 
humans in seeking information. This makes telecommunications operators in Indonesia 
compete to provide the highest quality internet network that can be enjoyed by 
smartphone users from various circles. 
PT. Smartfren Telecom Tbk is a leading telecommunications service provider 
company in Indonesia for the retail and corporate segments. PT. Smartfren Telecom Tbk 
has one service in the field of cellular telecommunications service operators, namely 
Smartfren. In this internship process, the writer is in the Integrated Marketing 
Communication division in the Digital Brand & Marketing Communication section. 
Marketing communication activities in the Smartfren Integrated Marketing 
Communication include designing campaigns, creating brand activations, holding events 
for product launches, and creating digital activities through social media. This can 
provide a positive brand image and be able to provide revenue for the company. 
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